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Bucoka TexHH4YKa 1IK0JIa CTPYKOBHHMX CTyIMja
3Beuan

INPEAMET: MAPKETHHI' UCTPA’KUBAIbA

YcBajame OCHOBHHX 3Hama O MapajurMaMa, MeTojJaMa, TeXHUKaMa, CTpaTerrjaMa MapKeTHHTa W Pa3BHjambe
CHOCOOHOCTH Kpeupama (PIeKCHOMIHMX HaylHA pearoBarma Ha MPOMEHJBHBE YCIOBE MocioBama. CTUIamke
3HaWka W3 O0JIaCTH YIpaBJbakba MAPKETHHTOM, HOCEOHO MOCMATpaHO ca acleKTa OCHOBHHUX IIOCTYyJaTa
MapKETHUHT KOHIICTITA ¥ IPUMEHE OBOT KOHIIEIITA Y MPAKCH.

Crynent he 6uTH 0CTIOCOOJBEH JJa C€ CAMOCTAITHO YKJbYUH Yy MPOIIEC KPEUpama MapKETHHT KaMITamke 3a ToTpede
ocBajamba TpxkuiiTa. CTeueHO 3HaWme W3 00JacTH MapKEeTUHTa CTYACHTH he KOPUCTUTH Yy TpEno3HaBamby
Pa3NUYUTUX TPKUIIHUX U TOCIOBHUX (DEHOMEHA M MPUIIMKOM pellaBama MpobjeMa KOju CBOje MCXOAWIITE
MMajy y MapKETUHT TEOPHjH U TIPAKCH.

COURSE: RESEARCH MARKETING

Acquiring basic knowledge about paradigms, methods, techniques, marketing strategies and development of
abilities for creating flexible ways of reacting to the unsteady market conditions. Acquiring knowledge in the
area of marketing management, especially viewed from the aspect of the basic postulates of the marketing
concepts and applying those concepts in practice.

The concept of marketing; Basic concepts of marketing; Marketing dimensions; Marketing as a business
function; Marketing management; Micro and macro marketing; Marketing environment; Marketing mix;
Promotional marketing, creating a promotional message; Competition; Marketing strategies; A new product
strategies; Integrated marketing communication; marketing program formulation, the product of the day,
distribution promotion; Basic marketing strategies; Business operation internationalization; Specific aspects of
marketing.
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COURSE:

RESEARCH MARKETING

[Tojam MapkeTHHra;

OCHOBHU 110JMOBH MapKETHHTIa;

JluMmeH3uje MapKeTHHTa;

MapKeTHHT Kao MOCIOBHA (DYHKITH]a;

MapKeTHHT MEHAIIMEHT;

MUuKpO 1 MakpO MapKETHUHT;

MapKeTHUHT OKpYXKEHE;

MapkeTHHI MHUKC;

[IpoMOTHBHU MHUKC,

TOPYKE;

10. Konkypenuuja;

11. MapkeTuHT cTpareryje;

12. Ctpareruje HOBUX MTPOU3BO/IA;

13. MaTerpucane MapKeTUHT KOMYHHUKAIIH]E;

14. ®opmynucame MapKETHHT mporpama,
MIPOU3BO/I, IICHA, TPOMOIIHja TUCTPUOYIIH]a;

15. OcHOBHE MapKETUHT CTpaTeruje;

16. MaTepHannonanu3anmja
npenyseha;

17. CnenuduyuHu acCieKTH MapKETUHTa.

CoNoA~WNE

Kpeupame MPOMOTHUBHE

HoCJIOoBama

The concept of marketing;

Basic concepts of marketing;

Marketing dimensions;

Marketing as a business function;

Marketing management;

Micro and macro marketing;

Marketing environment;

Marketing mix;

Promotional marketing, creating a promotional

message;

10. Competition;

11. Marketing strategies;

12. A new product strategies;

13. Integrated marketing communication;

14. Marketing program formulation, the product of
the day, distribution promotion;

15. Basic marketing strategies;

16. Business operation internationalization;

17. Specific aspects of marketing.
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